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Disclaimer — only for professional investors

This document may contain confidential information that is not intended for third parties. If you are not the intended recipient of this
document, you must not publish or pass on its content in any way. This document is for information purposes only and constitutes neither
an offer nor a recommendation to undertake any type of transaction or to buy or sell securities or financial products in the broadest sense.
Hérens Quality Asset Management AG offers no guarantee of the completeness, correctness or security of this document. Hérens Quality
Asset Management AG accepts no liability claims that might arise from the use or non-use of the content of this document.

The MSCI information may only be used for your internal use, may not be reproduced or re-disseminated in any form and may not be used
as a basis for or a component of any financial instruments or products or indices. None of the MSCI information is intended to constitute
investment advice or a recommendation to make (or refrain from making) any kind of investment decision and may not be relied on as such.
Historical data and analysis should not be taken as an indication or guarantee of any future performance analysis, forecast or prediction. The
MSCI information is provided on an “as is” basis and the user of this information assumes the entire risk of any use made of this information.
MSCI, each of its affiliates and each other person involved in or related to compiling, computing or creating any MSCI information
(collectively, the “"MSCI Parties”) expressly disclaims all warranties (including, without limitation, any warranties of originality, accuracy,
completeness, timeliness, non-infringement, merchantability and fitness for a particular purpose) with respect to this information. Without
limiting any of the foregoing, in no event shall any MSCI Party have any liability for any direct, indirect, special, incidental, punitive,
consequential (including, without limitation, lost profits) or any other damages (www.msci.com)
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Dates & Topics

Hérens Quality CEA Webinar Series 2025

April gth, 2025 10:00-10:30 Internet Security — IT Security

More information: www.hgam.ch https://ce-award.com]/
Registration link: https://attendee.gotowebinar.com/rt/7313309661842537567
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Portfolio Title Analysis
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Investment Prozess - Kein Stockpicking, sondern Investmentsystematik in Form eines
disziplinierten monatlichen Investment Prozesses

Das Modell schliesst systematisch Non-Quality Unternehmen aus und unser IC selektiert anschliessend die Besten der

Besten basierend auf unserem Research

Quality & Valuation Check Approximation Extended Quality & Valuation Check Top Overlay
RESEARCH RESEARCH INVESTMENT COMMITTEE

Investment Universe Quality at Attractive Valuation Universe Global Quality Best Ideas & Top Strategien:
(e.g. S&P 500 Index)

Finanzkraft Geschaftsmodell B Esf h :
Fi kraft (2.B. | z.B. Financial z.B. Gewinnlevels, Indzl;st.rierr: I(i'cat?ak i Global Quality .
Glg:cnhzéfr:;mgz(.jel.l (ezveBraGgeezvinn vels Conditions Check Cash Flow levels Glickspiel, ! . Best Ideas ; Global Quality
-B. (FCQ) : : : .
M Waffen) ; Universum ' Top Portfolio
anagement (z.B. Corporate Alpha) ' (20-40 Titel) '
Valuation (z.B. P/E) Management Valuation Market & Positioning
z.B. Corporate z.B. DCF Model, z.B. Martkgrosse-
Alpha FairValue, PIE, wachstum, 4 zusitzliche Kriterienfelder
P/B Industrierisiken
[
Technologie & Langfristiger Wachstumstrend
Innovationsfuhrerschaft Nur Stars, keine Cash cows
. . . . . [ [ "
* Tagliches Portfoliomonitoring & monatlicher Investment Prozess Globale Prisenz Markt & Marktposition
nur internat. Firmen Z:B. Marktgrossewachstum

* Automatisierte Uberwachung der Asset Allokation und des Risikoprofils
* Kontinuierliche Uberwachung des Quality Status der Portfoliofirmen

® Kunden-spezifische Kriterien

(z.B. Negativliste, Ausschluss best. Sektoren)
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Wie definieren wir unsere «Quality at Attractive Valuation» Investment Strategie?

Quality Charakter: exzellente Bilanz, Gberdurchschnittliche Profitabilitat, erfahrenes Management und attraktiv bewertet

=  Weniger abhangig von Krediten

‘0- Ausserordentlich starkes Finanzgeriist
mYa ) rinanzge = Real Optionen bez. Wachstum & Akquisitionen
OO0 (starke Bilanz, konservative Finanzierung) L . .
=  Profitabilitat weniger volatil
HoX
gf@\s Effektive Kapitalallokation = Nachhaltige Rendite, welche Gber den
NG/

Kapitalkosten liegt

PR

. . . = H de Marktpositioni d
Bewahrtes Geschaftsmodell & attraktive Markte ervorragende iarktposttionierung un

- Profitabilitat
Kompetentes und stabiles Management = Fahigkeit schwierige Marktphasen besser zu
(oft mit starkem Aktionariat (z.B. Familie)) meistern

=  Weniger Risiko v.a. mittel- und langfristig

Attraktive Bewertung = Hoheres ,upside™ Potential

Pa = R

Hérens Quality lhr Partner fur transparente und systematische Quality
Investitionen seit 20 Jahren
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Investment philosophy: Focus on companies with strong moat, pricing
power, financial strength, and shareholder-friendly governance

Luxury industry overview:

: i » Encompasses high-end goods and services catering to affluent consumers
3 who prioritize quality, exclusivity, and brand prestige over price sensitivity.

- & | . . :
O:‘g/:?' ﬂ 4 > Global luxury market is valued at ~€1.5 trillion (2024) and is expected to
=y = grow at 5-7% CAGR over the next decade.
H | R M E S » Luxury Personal Goods (fashion, accessories, watches, beauty) account for
PARIS ~€400 billion of this market.

» Growth is driven by emerging markets (China, Middle East, India) and
younger consumers (Millennials & Gen Z).
VS » Shift towards ultra-luxury and timeless goods.

Case Study: Despite both being luxury brands, Hermes is a true compounder
and a Quality stock, while Burberry is Non-Quality and a turnaround story of
many years

BURBERRY
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Business Model & Brand Positioning

Luxury Brand Positioning: Hermes vs. Burberry

101 Hermeés
XChane
T 9
b
3 .
- 8f XLOUIS Vuitton
=
o
I
T 77
i Gucci
2
5 6l X Prada
[¥)
fli XBurberry
2 5t
=
w
2
) Bl Hermés
3l XMIChaEI Kors EEE Burberry
4 5 6 7 8 9

Luxury Scale (Mass Market - Ultra-Luxury)

(4
P s b,

HERMES
PARIS BURBERRY
Ultra-luxury, scarcity-driven: Limited Aspirational luxury: Larger customer base,
production, long waitlists frequent seasonal collections
Handcrafted production: No reliance on High SKU turnover: More vulnerable to
trends, low SKU churn changing trends

Exclusivity > volume — controlled demand  More discounting to drive sales
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Revenue Growth & Business Performance (2014-2024)

R ——
Revenue CAGR (2014-2024):

» Hermés: +12.12%CAGR
» Burberry: +3.5% CAGR
» Global luxury market ~6% CAGR

Price vs. volume growth:
» Hermes: Primarily price-led, steady volume growth

» Burberry: More reliant on volume expansion

Retail Store Efficiency & Productivity:

» Hermes stores generate much higher sales per
square meter : High sales density + premium pricing
= greater operational efficiency and profitability per
store

» Burberry, due to a broader product range and a less
exclusive positioning, faces higher markdown
pressures and inventory management challenges

16.0

14.0

4.0

20

0.0

Revenue Development (2014-2024):
Hermes vs Burberry

=s==Hermes Revenue (EUR bn)

=e=Buyrberry PLC Revenue (GBP bn)

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

HERENS QUALITY ASSET MANAGEMENT A



Profitability & Margins

72.0%

70.0%

68.0%

66.0%

64.0%

62.0%

60.0%

58.0%

56.0%

Operating Margin (2024): Gross Margin (2024):
* Hermeés: 40.5% * Hermeés: 70.3%
* Burberry: 14.1% * Burberry: 67.7%

Why with comparable Gross Profit Margin, Operating Margin of Hermes is two times higher?

Hermes has a highly vertically integrated model. The company owns most of its production facilities, ensuring control
over quality and costs. Burberry relies more on outsourced manufacturing, leading to higher costs and lower margins.

Burberry spends significantly more on advertising and promotional activities relative to revenue, as it competes in a
more crowded segment of the luxury market. Hermes, in contrast, spends much less on marketing because its brand
equity is built on exclusivity, word-of-mouth, and heritage.

Hermes derives most of its revenue from leather goods (above 50% of total revenue), which has extremely high margins.
Burberry has a much higher proportion of revenue from apparel (64%), which has lower profit margins due to higher
production costs and seasonal demand fluctuations.

Hermeés stores generate much higher sales per square meter compared to Burberry.

Gross Profit Margin comparison (2014 - 2024) Operating margin comparison (2014-2024)

50.0%

45.0%

40.0%

35.0%

30.0%

25.0%

20.0% —

15.0% "-’—-\
10.0%

5.0%

0.0%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024
W Hermes M Burberry PLC —t—Hermes ——s==Burberry PLC
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Balance Sheet Strength and Capital Allocation

Balance Sheet metrics (2014-2024)

Net cash position (2024): 140000 s0.0%
~ " 45.0%
> Hermés: €44.6 bn net cash e i e s00%
10,000.0 ,‘ B 35.0%
» Burberry: £ 441 m net cash Lot ! 200%
[ 25.0%
6,000.0 ,' e

]
i} 4,000.0 ] 15.0%
Debt levels: ! -

2,000.0 -
Ssg ] 5.0%

.
o la--TErvw-cd--B--a ‘m ‘B 'R 'm o .

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

» Hermes: Minimal debt (~11% of BS)
» Burberry: More leveraged (~47% of BS)

Hermes Cash (mio EUR) I Burberry PLC Cash ( mic GBP)
Hermes Debt/Assets % = = = Burberry PLC Debt/Assets %

Capital allocation strategy: Dividend t (2018 )
Ividend payout (2010 - 2024

» Hermes: follows a conservative and long-
term capital allocation strategy, prioritizing
organic growth, vertical integration, and
financial stability

» Burberry: follows a more dynamic and
aggressive capital allocation approach,
balancing growth investments, digital
transformation and brand repositioning

2018 2019 2020 2021 2022 2023 2024

Hermes —e=—Burberry Plc

Hérens Quality AM, Reuters
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- 4

/
Total Return Performance EUR (01.01.2014-31.12.2024):

N * Hermés: +896%
noi b

HERMES * Burberry: -14%
PARIS « MSCIWorld: +281%

BURBERRY
» follows a stable and conservative dividend policy » follows a more aggressive dividend policy, balancing

that focuses on gradual growth, financial prudence, higher payouts with active share buybacks.
and long-term sustainability

» dividend payout ratio often exceeds 50% of net income,

» maintains a relatively low payout ratio (typically reflecting a greater emphasis on returning cash to
around 30-40%), ensuring retained earnings for shareholders rather than reinvesting all earnings into
reinvestment in operations the business

» unlike many luxury companies, Hermes occasionally » while Burberry aims for progressive dividend growth, it
distributes special dividends when cash reserves are has been more volatile compared to Hermes (e.g.
strong ( e.g. in 2022 & 2024) suspended dividends in 2021)

» unlike Hermeés, Burberry frequently repurchases its own
shares to enhance shareholder value (e.g. in 2024, spent

{ J ﬁf;zroo mio).
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Management & Shareholder Structure

Hermes:
» Family-controlled (~66% ownership) — Long-term stability
» CEO tenure: 20+ years, strategic consistency

> Between 2014 and 2024, Hermes International was led by Axel Dumas, a sixth-generation member of
the Hermés-Dumas family

Burberry:
» Major Shareholders predominantly institutional investors
» Higher external investor pressure — short-term decisions
» More frequent CEO changes
» e.g., Christopher Bailey (2014-2017), Marco Gobbetti (2017-2021), Jonathan Akeroyd 2022-2024)
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Valuation & Market Perception

Why the premium for Hermes?

» Hermeés is seen as a “forever stock” in the luxury
sector — a rare blend of consistent growth, high
margins, financial resilience, and brand power

» This justifies its premium valuation compared to peers
like Burberry, which operates in a more competitive,
trend-driven, and cyclical segment of the luxury

market.
45.0%
40.0% ® Hermes
35.0%
)
S 300%
£
o
5 25.0% LVMH
= o* eRichemont
=)l
£ 20.0% Prada
=
g Brunello
S 1% o Keing o oGHEETS"
o L]
10.0% Ralph Lauren
' Salvatore
Ferragamo
5.0% *
0.0%
0 20 40 60 80 100 120 140
. ) . PIE ,
* Operating margin for the last Fiscal Year Source: Hérens Quality AM, Reuters
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Conclusion & Quality Thesis

Why Hermes is a high-Quality firm:

/\l
—
( f- S » Ultra-luxury, controlled supply
1 » Extremely high pricing power, price hikes with no impact on
demand

» Highly resilient revenues, independent of fashion cycles

> Relatively low risk profile due to exclusivity and demand
predictability

» Ultra-strong balance sheet, conservative financing
Better capital allocation
» Superior TSR & stable management and shareholding

A\

Why at this point of time Burberry is not:

Cyclical, more volume-dependent growth

Medium pricing power, some reliance on discounting

More cyclical, trend-driven

Weaker financials & capital efficiency

High management turnover & external shareholder pressure
Valuation discount reflects structural issues

VVYVYVYYVYY
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Double Digit Performance of the Global Quality Top 15 Composite since inception

Global Quality Top 15 Composite Performance in EUR (01.01.2020—- 28.02.2024)

Portfolio Benchmark Difference*

Global Quality Top 15 Composite (TR in EUR) ====== MSCI World Daily Index (TR in EUR)

200 YTD 0.2% 5.0% -4.8%
2024 13.7% 27.2% -13.5%
2023 33.1% 19.4% 13.7%
175 2022 -25.4% -12.9% -12.5%
2021 39.5% 31.0% 8.5%
2020 13.8% 6.5% 7.3%
150
2 year p.a. 20.1% 23.2% -3.1%
125
3year p.a. 9.8% 14.1% -4.3%
100 Since ;)”gep“o” 12.8% 13.6% 0.8%
Tracking
75 Alpha Beta Error
RN S 0 SR S 0 > 9 -1.8% 1.10 8.2%
R Informatin Ratio Volatility Sharpe Ratio
-0.12 18.1% 0.52
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Die aktuellen fundamentalen Kennzahlen des Global Quality Top 15 Portfolios sind aus
historischer Sicht am starksten

Ausgewahlte fundamentale Kennzahlen (zum 31.12. des jeweiligen Jahres)

2024 28.2% 27.0% 29.9% 11.3% 8.5 !
2023 ﬁ
A
2021 i/ E
2020 17.8% 18.6% 52.0% 8.9% 6.7 ﬁ
ROE EBITM Debt/Equity R&D/Sales Altman Z Relative
(%) (%) (%) (%) Score Bewertung
Kontinuierliche Verbesserung der Die 15 fGhrenden Unternehmen , -
Eigenkapitalrendite und der operativen konzentrieren sich heute mehr denn Solvenzguoten bcllelb?\lr! auf einem
Margen in den letzten funf Jahren je auf Innovation =CREgeRCE e

Relative Bewertung im Vergleich zum MSCI World ist die attraktivste seit finf Jahren
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HQAM Quality Equity Funds (per 28.02.2025)

CEAMS Quality Equity Europe Fund B Share EUR

CEAMS Quality Europe Equity Fonds: — = STOXX 600 Net TR Index
130

= Lancierung: 1. Oktober 2004

Fonds Index
=  Rechtsform: Luxemburger UCITS
120
. YTD 6.0% 10.0%
* Fondswahrung: EUR _-
" . - 110 /7 2Y p.a. 9.5% 12.9%
ISIN: LUo199669259 (B-Share) == _ s
Sustainability Rating & == ~ e
100 3Y p.a. 4.1% 10.0%
oM D000
90 5Y p.a. 7-4% 10.8%
W&“ K ,9'»“‘ ,L@,“ W&“‘ m&“ q/@,“ ,»'»“‘ m&“ q/@“‘ %@?‘ w@’ ,»@"
9 & ¢ oV © 97 @ o o oV oY oV @
A I I . S S G G S A S S 14
BE= CEAMS Quality USA Equity Fonds:
— CEAMS Quality Equity USA Fund B Share USD
= Lancierung: 1. Oktober 2004 = == S&P 500 Gross TR Index
= Rechtsform: Luxemburger UCITS 130 Fonds Index
= Fondswahrung: USD 120 P YTD 0.2% 1.4%
- = ==
= |SIN: LUo199670695 (B-Share) 110 - 2Y paa. 18.6% 24.3%
100 _— - ~
Sustainability Rating 90 3Y p.a. 6.8% 12.7%

3 3 3 3 3 3 3 3 3 % ™ o) Ne)
NOMNGSIR DO D@ R R R e I e SYpa  10.6%  16.9%
ARSI IR SR SRR SR A\
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HQAM Quality Equity Funds (per 28.02.2025)

n CEAMS Quality Switzerland Equity Fonds:
= Lancierung: 1. Oktober 2004
=  Rechtsform: Luxemburger UCITS
= Fondswahrung: CHF
= ISIN: LU0199667808 (B-Share)

Sustainability Rating

O DA

f'_,) Global Quality Top 15 Fonds:
= Lancierung: 1. Oktober 2019
= Rechtsform: AIF
= Fondswahrung: EUR

= |SIN: DEoooA2PFo86 (R-Share)

Sustainability Rating

MORNINGSTAR DOODD

CEAMS Quality Equity Switzerland Fund B Share CHF

120 == = SP||ndex
115
110
105
100
95
90
3 3 o3 ™ 3 3 3 o ™ 3
I S G e S M G g o
Q’». be. ov. Qo) o Qb. /\ B Q%. Qq B NQ- NN. 0. QN. 0’».
L I T S S S G S G S A S A I S
Global Quality Top 15 Fund - R Tranche, EUR
== == |ISC| World Net TR in EUR
130
120 s =
- o
/7
110 e ==
’ -
.~
100 w
90
3 o3 o3 o3 o3 o3 3 3 3 3 3 ) <
& P QP
& I MR A AP NNV VAN
%
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Fonds Index
YTD 7-4% 10.8%
2Y p.a. 6.9% 9.5%
3Y p.a. 0.0% 4.2%
5Y p.a. 5.2% 7.6%
Fonds Index
YTD -0.1% 2.3%
2Y p.a. 18.3% 21.4%
3Y p.a. 8.3% 13.1%
10.19— o o
oaas 11.0% 13.5%



Herens Quality Asset Management:
PIONEER for international Quality Investments
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Company Profile

HQAM

at a glance
100% entrepreneurial Pioneer for international 100% independence in analysis
driven systematic Quality & investment decisions
investments
Supervised by FINMA since 2008 (20% private clients & Achieved alphain each
& BAFIN authorization since 2011 80% institutional clients) region since inception

&L SH

27 team members ﬂmﬁhﬁﬁ
¥ %

(-
In-house Research Team ‘ ! &

1 since 2004
%" ﬁﬁ % i Team Team
y | 0 Pfaffikon SZ Riga
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Quality was widely used in business literature - we are Pioneers in international Quality
Investing and built the bridge to the financial and investment world

Business Literature

SEARCH INSIDE!™

Corporate Excellence Book (2006)

Investieren in

Corporate
Excellence

I’.n rias.t lt‘t IS
1-('(\71 24 ! luhwmm Jr

by James C. Collins th)yb?r]toliin?:/;;cepfn:zrs’ i } g etAhstract ,Highly recommended reading for investors and asset managers...
™ . ’ U ;
LOOK INSIDE! SEARCH INSIDE!

2o K o B e iy

COMPETITIVE
I“ lns.l ADVANT A(;l

Years -In Search of Swiss Excellence-

oA
\ FYR(T Y, Vo
BN o MY

(R0
SUPERIOR Ilnl(\kxl\\ ¥ "? \“"
: L*l,/\\\“
S JAMES C. COLLINS Michael E.
4 JERRY 1. PORRAS PO rter

by James C. Collins /Jerry I. Porras by Michael E. Porter
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http://www.amazon.com/gp/reader/0446385077/ref=sib_dp_pt/102-2719838-8437731
http://www.amazon.com/gp/reader/0887307396/ref=sib_dp_pt/102-2719838-8437731
http://www.amazon.com/gp/reader/0684841460/ref=sib_dp_pt/102-2719838-8437731

Herzlichen Dank & Wir freuen uns auf den Austausch mit Ilhnen

= Unser Handeln grindet auf einem festen betriebswirtschaftlichen Fundament: Gber 15 Jahre
Wissen und Erfahrung in der Anwendung systematischer Methoden zur Bestimmung von
Qualitat:

v" 11 Analysten fir «Quality at Attractive Valuation»
v' Erfolgreicher Live Track Record seit 2004
* In Quality zu investieren bedeutet, betriebswirtschaftlich nachhaltig zu investieren:
v Diesist eine Grundvoraussetzung fir alle weiteren Nachhaltigkeitskriterien
= Konsequenter Fokus auf Quality:
v' Z.B. hohe Active Shares i.d.R. von Uber 85%
= Zugang zu Hérens Quality Research:

v Hérens Quality AM betreibt ein Research Center in Riga / Lettland. Analysen kénnen
nach Kundenbedirfnis abgestimmt und erstellt werden

Diego Follmi, CEO / Partner
=  d.foellmi@hgam.ch

. " 441432223141

Colinne Bartel, AC Innovation GmbH

= colinne.bartel@acinnovation.com

"  +491707345775
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Transparent and detailed research documentation on each company on a monthly basis
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Sonova Hold| ni Ai iSDON Si

Sector Health Care. Business Model Description
Group Health Care Equipment & Servicedechnology driven leadership
1133 Sanova cevelops and marmets hearng care salufions in two segments,
Capitalization (bn) hearing aids (HA) and cochlear implants {CI)The group operates
Style Quality through its core business brands Phonak, Unitran, Connect Hearing (HI)
Employees 14242 and Advanced Bionics (Cl). Sonova operates worldwide and distributes

its products in cver 00 countries trough its own distribution network

(2,000 retail outiets) and through independent distributors,

Comptitive Advantage

Industry leadership bached by teshnology&portfalio breadth

Company is deeply rooted in R&D (R&D spend per annum is in the

range of 7-8% of Sales]. In Hearng Aids Segment (80% of revenues)

203 of sales are from products that are less than 2 years from Launch.

From manufacturing side, Sonova is #1 on the market with 24% of the

market share (Willam Demant s #2 with 23%,Siemens #3 with

17%).Over the past eight years. Sonova has gained the greatest market

share, increasing it from 17% in 2005.

Growth Opportunities.

New product launches and nignypmemﬁn» rares

Senaxa s o oy fthe matha shre gowth, Sruen b new plaoms

Sonova Holding AG is 3 Swizerland-based company and products that show improved clinical results (partly driven by

operating in the healthcare sector. The Company, along synergies from AB acquisition. like incorporating Phonak  signal

with its subsidiaries, designs, develops, manufactures, processing technology in the CI) Growth could also be supported by

distrsutes and servcss hearng systems for adulis ang ONNg PENEVIon raies i . which now are reiatsly low. sspecily

children with hearing mpairment. in the largest target group (pecple with mild hearing loss, penstration

ate 10%), as people receive more reimbursement, and as devices

become more aesthetoal and some are even invisible (Lyric product by

Sonava. which is 1st and only 100% invisible device. wearable for

several months

Peer Comparison

Clear market leader with ouperforming sales growth

Senova is not that diversified product wise (ke Wiliam Demant that

provides Diagnostic equipment as welll, but has broader offering

category wise. It also has the largest own branded retad network in the

industry (2,000 points of s3le). Owing to this, company was able to grow

its market share the most in the recent years (from 2005).

Market Environment

Cyclicality and price sensn.rvﬂ'r defines the market

The "big six” hearing aid manufacturers accounted for 88% of the workd

e i e s ot S b o o growing at

a CAGR of 2-4%. CI market is CHF 1bn worth and has a CAGR of

10%. OF the whole population. ¢15% have hearing problems. Overail

market wise, there are improving market conditons and Germany

(largest market in Europe] has seen a rapid acceleraton in vokime

growth from the change in reimbursement.

Latest Results and Outlook:

H1 2016/17- Sales +8.7% (+5.5% k) at CHF 1070 bn; EBITA -5.2% (ex

currency losses +2.7% Ic). margin of 19.2% (201516: 185%) EPS

+8% at CHF 243, FY 2018/17 outiook: sales growth to pick up in the
. supported by the positive market res to our recently

Americas.
[enci. usa) H2 ponss
% EMEA introduced products. Sales +14-16% in local (incl. AudioNova), increase
% in the EBITA of 8%-12% in local currencies.
Risk Factors
1) as 80% of all the Hi are out of the pocket expense. it can be out

during the times of economic tunmoil; 2) pricing pressure and further
regulatory bamers that increase the requirement and time for new
product approvals: 3) FX headwinds, as company generates GO of
sales in curencies other than CHF.

Valuation

Sonova represents high qualiy business story with promising
momentum 3t the atractve valuaton. It is tradng at 3 significant
premium to the market of 40%(18% P/E premium to 3y average

Major Shareholders Founders 18.5%
Chase Nominzes 0.8%

Competitors Gn Store Nord A/S

Willam Demant Hokding

Itis CASH COW type company, operating in the
lifecycle 4

Business Segment Exposure

-
oy _asn
-
e
=

No customer =10% of sales

Production Facilities

CH1:USA1;CN1:VN1 premium).
Summary
Cunency Exposure We invest in Sonova as 1) the company has leading positions in

com)
Hearing Aids and Cochlear Implant markets: 2} there are good top a
bottom line growth opportunities, driven by new products, further market
penetration and synergies between segments: 3) it has the largest own
branded retail network in the industry 2,000 points of sale).
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Disclaimer

A

This document may contain confidential information that is not intended for third parties. If you are not the intended recipient of this
document, you must not publish or pass on its content in any way. This document is for information purposes only and constitutes neither
an offer nor a recommendation to undertake any type of transaction or to buy or sell securities or financial products in the broadest sense.
Hérens Quality Asset Management AG offers no guarantee of the completeness, correctness or security of this document. Hérens Quality
Asset Management AG accepts no liability claims that might arise from the use or non-use of the content of this document.

The MSCl information may only be used for your internal use, may not be reproduced or re-disseminated in any form and may not be used
as a basis for or a component of any financial instruments or products or indices. None of the MSCI information is intended to constitute
investment advice or a recommendation to make (or refrain from making) any kind of investment decision and may not be relied on as such.
Historical data and analysis should not be taken as an indication or guarantee of any future performance analysis, forecast or prediction. The
MSClI information is provided on an “as is” basis and the user of this information assumes the entire risk of any use made of this information.
MSCI, each of its affiliates and each other person involved in or related to compiling, computing or creating any MSCI information
(collectively, the “"MSCI Parties”) expressly disclaims all warranties (including, without limitation, any warranties of originality, accuracy,
completeness, timeliness, non-infringement, merchantability and fitness for a particular purpose) with respect to this information. Without
limiting any of the foregoing, in no event shall any MSCI Party have any liability for any direct, indirect, special, incidental, punitive,
consequential (including, without limitation, lost profits) or any other damages (www.msci.com)
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